Unsupervised

Avg. Pages Category Focus
Clicks on
Customer ID Session Length Visited per (1=Electronics, Scroll Depth (Average %)

(min) Session 2=Clothing, 3=Home) Promotions
101 5 3 (Electronics) 1 1 30%
102 20 10 (Clothing) 2 2 70%
103 2 2 (Home) 3 0 20%
104 15 8 (Electronics) 1 5 80%
105 3 3 (Clothing) 2 0 25%
106 18 9 (Home) 3 3 65%
107 4 2 (Electronics) 1 0 20%
108 16 10 (Clothing) 2 4 75%
109 2 2 (Electronics) 1 0 15%
110 25 12 (Home) 3 6 90%




